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Japanese businesses have a long way to go to catch up in English

When I first came to Japan in
1996, all my friends and family
members back in India were
quite puzzled. They wondered
why I didn’t choose the United
States or Britain where English
is spoken. They said that things
in business would go easier in
English.

Japan is a highly monolingual
society where almost all business
is done in Japanese. Even some
senior executives of large compa-
nies don’t have a good command
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of English.

Most of the foreign movies are
either dubbed or subtitled in
Japanese and many foreign books
are available in Japanese ver-
sions.

Such being the case, there is
little motivation to speak English
in normal life in Japan. I don’t
think you can expect an improve-
ment in a foreign language unless
necessity drives you to learn it.

Japan is struggling to teach its
students English for use in a com-
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petitive global economy. However,
Japan always ranks low in inter-
national English proficiency tests
while the Philippines, Malaysia
and Singapore show pretty good
results.

In the world of Internet, many
big Japanese corporations don’t
have decent English websites. No
wonder when someone in a dif-
ferent country searches for any-
thing about a particular company,
not much information comes up
and Japan miss many business
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opportunities.

With China’s growing economic
clout, is Mandarin becoming the
lingua franca of business? I don’t
think so. To survive in the cut-
throat global business world,
English is a must for Japan.
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